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The author identifies three key factors that a society must possess in order to nurture creativity. It
must inspire adventure, be generous to those who fail, and look up to creative role models. The writer also
states that creativity involves crossing boundaries. Young people can learn self-direction toward creativity
by absorbing these aspects of society rather than being told explicitly how to behave and what to do.

With regards to inspiring adventure, the author states that a creative society needs teachers who
teach exploration. An environment where a student is expected to simply listen and take notes while a
teacher dispenses facts will stifle all sense of adventure. In contrast, student-centered learning nurtures
adventure. Students should be given the chance to develop ideas on their own. They will learn to take the
initiative by working on projects to present to class or developing machines, such as electric motors or
robots, in the workroom. As Einstein said, “Imagination is more important than knowledge.”

Fear of failure can have an immobilizing effect in which the young person becomes afraid to try
anything new. It is important not to humiliate students in class for poor performance. Suggesting to a
student what they can do to improve is more effective than listing what they are doing wrong. Moreover, in
the entrepreneurial business culture of the United States, it is accepted that you may have to fail a few
times in order to succeed. Young people who are not criticized for failure will be more likely to strike out
on their own and become creative at a later stage.

Creative societies respect creative individuals. Britain admires writers such as Shakespeare,
Dickens, and J.K. Rowling of “Harry Potter” fame, and it is no accident that the UK is a book superpower.
In Japan, the animated movie director Hayao Miyazaki is greatly respected, and many young Japanese
people aspire to work in the animated move industry. Young people brought up in a culture that looks up to
such role models are more likely to orient themselves in that direction.

In order to cultivate a society where it is easy to cross boundaries, people must be willing to
cooperate and glad to share their knowledge. The great physicist Richard Feynman, when studying at
Princeton University, would cross over to the other side of campus in his spare time to work on chemistry
and biology projects. The culture that permits and encourages this kind of initiative will be more creative.

In conclusion, young people should be encouraged to take the initiative within a society that
values adventure, discounts failure, and respects creative individuals. Young people should also be helped
to move outside their area of specialization. Self-direction comes from inspiration, not direct instruction.

As the saying goes, the child is a candle to be lit, not a vessel to be filled. (472 7%
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The author of the passage argues that in order for creativity to flourish in a particular society,
several factors must be present. These factors include the encouragement of exploration, the absence of the
stigma of making mistakes, the availability of respectable figures who are creative themselves, and a
system of education that allows one to synthesize knowledge from multiple fields. If we can establish a
social institution with the above characteristics, it should be possible to educate youths to become creative.
In addition, if we want youngsters to become self-directed learners, they must be given the opportunity to
make their own decisions from early on in life, so that independent thinking becomes second nature.

In order to nurture such young learners, one of the most effective ways is not to teach, but to
show. Teachers, parents, or any other figure that can have an influence on young people must first
demonstrate that one should not be ashamed of making errors. Too often, excessive pride prevents adults
from admitting mistakes; this needs to be changed, and they must be prepared to say “I was wrong. Now
let’s look for a better solution”. Also, they themselves should constantly be curious about their
surroundings, asking questions such as “Is this really necessary in today’s society?”” and “What if we did it
a different way?” Finally, they should not be narrow-minded when it comes to interests—they should not
disregard certain areas of study just because the subjects are “too difficult” or “boring”. When all of these
criteria are satisfied, adults themselves will be transformed into creative people.

If children grow up watching these role models, they will understand that being creative is
acceptable in society, and more importantly, fun. And if children are not explicitly taught how to be
creative, they will not expect to be spoon-fed answers, eventually learning to think for themselves. In
Japan, apprentices often must learn from their masters by “stealing” the masters’ techniques. A sushi chef,
for instance, will rarely teach an apprentice how to make good sushi—the apprentice is expected to learn
for himself/herself. This style of learning is so deeply rooted in Japanese culture that it can be described in
a single phrase: “senaka o mite sodatsu”, and this method could well be applied when learning to become
independent and creative thinkers.

In closing, the process of imitation by observation is one of the most effective ways that the
young generation can learn to be self-directed, and as a result, creative. Fostering such an environment in
which creativity is welcome and commonplace can start on a personal level, but if we can expand this to a
national or even global scale, we may witness a new era in which human creativity propels civilization to

the next level. (460 3E
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